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Outback Bowl Overview

Celebrating its 2Byear and23rd LQ WKH 1HZ <H-Dp)the Oulbac® B&vHs one tfe

most respected college football bowls in the counffjne game matches th&o most popular
conferences in college footbalthe Big Ten ad Southeastern Conference. Fans from more than ¢
states typically buy tickets to the Outback Bowl each gedgenerate an annual economic impact «
$40 million for the Tampa Bay region. The bowl also createmendousational andnternational
expogsire, and provides an exciting major sporting event for college footbalifemsgghout the
community Finally, as a 501(c) (3) taexempt organization the Outback Bowl has contributed mo
than $80 million to universities over the past 24 years.

More than 3@ businesses in the Tampa Bay region are involved as annual supporters of the Ou
Bowl, as sponsors or through our corporate ticket progiam, some of the top business leaders in
the regiomare among the hundreds of volunteers wive on bolwcommittees.

Title sponsor Outback Steakhouse recently committed to an additional four year contract. They
the second longest title sponsor in college bowl game history.

Quick Facts
Date: January 1, 2011
Location: Raymond James Stadium Tampa, FL
Stadium Capacity: 65,657
Title Sponsor: Outback Steakhouse
Game Time: 11 a.m. (ET)
Network: ABC TV (nationally)
Teams: Big Ten vs SEC

Guaranteed Payout:  $6.8 million
Web Se: www.outbackbowl.com



